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Annotatsiya: Ushbu magola kommunikativ strategiyalarni tasniflash hamda ularning
ba’zi turlarini ochib berishga qaratilgan. Kommunikatsiya jarayoni eng kamida 2ta
kommunikantning mulogotga kirishuvidan yuzaga keladi. Adresant adresatning ma’lumotlar
bazasiga ta’sir ko‘rsatadi. Adresat yetkazilayotgan ma’lumotni qabul qilish jarayonida
ma’lumotni dekodlaydi ya’ni rasshifrofka qilish orqali tashqi plan yordamida berkitilgan tub
ma’noni ochadi. Shundan a’yon bo‘ladiki, nutq kommunikatsiyasi o‘zida strategik jarayonni
mujassamlashtiradi.
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Abstract: The article deals with communicative strategies and its types. Speaker and
listener strategies involve at least two communicants. The speaker affects the knowledge of
the addressee. The addressee, perceiving utterances, decodes it and extracts the deep meaning
hidden behind the close-up of the meaning. Speech communication is a strategic process, the
basis for which is the choice of optimal language resources.
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AHHOTalII/Iﬂ: B cratbe paccMaTpuBarOTCA KOMMYHHUKATUBHLIC CTPATEIMU U UX BHUADBI.
Crparernn roBOpAIIETO M CIYLIAIOWIETO IMPEANONaraloT y4acTHE KaK MHUHUMYM JBYX
KOMMYHHMKaHTOB. [OBOpsiliMii BIUsI€T Ha 3HAHUSA ajapecara. AJpecaT, BOCIpPUHHMAs
BBICKa3bIBaHUE, PACIIU(PPOBHIBAET €0 U U3BJIEKAET IIyOOKHI CMBICII, CKPBITBIHN 32 KPYITHBIM
IJIaHOM CMbIciIa. PedeBoe oOmIeHHME MPEACTaBIsICT COOOM CTpaTerH4ecKuid Ipoliece,
OCHOBOU KOTOPOTI'O ABJIACTCSA BBI60p OIITUMAJIbHBIX A3BIKOBBIX PECYPCOB.

KiroueBbie ciaoBa: MortuBamusi, JUCKYpC, KOMMYHHKATOp, pacmudpoBKa,
CTpaTeruAa, TaKTUKa.

In recent years, there has been significant attention given to communication strategies
employed to achieve specific goals based on the assigned role. Communication, by its very
nature, requires at least two individuals — a speaker and a listener. It's noteworthy that
language has historically been used for influence and manipulation. Research by numerous
linguists indicates that every linguistic unit in a text — be it a word, grammatical form, or
syntactic structure — serves a specific purpose. "There are always several ways to say the
same thing, and this choice is never accidental” [2:153]. In this paper, we will demonstrate
that regardless of the method used by the speaker, this choice is not arbitrary; rather, it aims
at a "global goal"—influencing the listener through various means.
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A communicative strategy is a step-by-step system of speech acts by a speaker or
writer, a general plan for consciously choosing expressions and interaction methods during
the communication process to achieve a communicative goal. Communicative tactics, on the
other hand, are specific speech acts within the process of forming a speech strategy; a specific
speech path (step, turn, phase) that conforms to the implementation of speech strategies at a
particular stage and is aimed at solving specific communicative tasks of that stage (a speech
act or a combination of several speech acts) [6:16].

Thus, any communication not only conveys information but also exerts a specific
influence. The speaker, using a particular communication style, impacts the addressee's
cognitive structure, expanding it and integrating new concepts into the addressee’s cognitive
system. The addressee, in turn, receives and decodes the information, working with their
cognitive system to uncover the underlying meaning conveyed through the external plan.
Many linguists (Baranov A.N, Issers O.S, Karasik V.I, Krasnix N.l.) believe that the
communication subject influences the listener in various ways [1:64]. The subject of a
communicative act controls not only the physical but also the mental activity of the
interlocutor. Influence can take various forms: prompting the interlocutor to initiate
communication, continuing or ending an activity, shifting attention, or making a decision. In
this process, the speaker changes the listener's worldview [4:284]. Therefore, depending on
the position of the addresser or addressee in a particular act, the communicator demonstrates
a range of qualities related to persuasiveness in interactions with others.

Speech communication, based on participant involvement, can be carried out
individually or collaboratively. Speech strategies are thus divided into cooperative and non-
cooperative [5:390]. Cooperative speech strategies include dialogues involving various
information exchanges and interpretations. For example, information delivery (one person
active), opinion exchange (everyone active), dialogues expecting a response — advising,
persuading, requesting, advising, and other dialogues — that is, dialogues where a response is
not expected, such as demanding or ordering.

Non-cooperative or uncooperative speech strategies are observed in situations where
the rules of speech communication are violated, or dialogues are not conducted on the basis
of consensus and sincerity — conflicts, disagreements, quarrels, threats, manifestations of
aggression, anger, irony, cunning, deception, and evasion of responses. Contemporary
scholarly literature actively explores the issue of communicative strategies. Researchers
primarily focus on determining the goals of discourse participants. Because speech
communication is a strategic process based on the optimal selection of linguistic resources,
and strategy is the path taken by communicants toward their goals.

Communicative strategies in discourse are the conscious and unconscious plans and
choices speakers make to achieve their communicative goals within a specific interaction.
These strategies are dynamic and adapt to the ongoing context, participants, and the overall
purpose of the conversation. Research in this area draws heavily from pragmatics,
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sociolinguistics, and discourse analysis.

Here's a breakdown of key aspects of communicative strategies in discourse:

* Communicative Goals: These are the overall intentions a speaker has in a particular
discourse. Examples include informing, persuading, requesting, expressing emotions,
building rapport, or maintaining social harmony. These goals often underlie the specific
strategies employed.

* Contextual Factors: The setting, participants' relationship, and the shared
knowledge significantly influence strategy selection. A formal presentation will utilize
different strategies than a casual conversation with a friend.

* Strategic Choices: These are the specific linguistic and non-linguistic actions a
speaker uses to achieve their goals. They can range from simple word choices to complex
turn-taking patterns.

* Repair Strategies: When communication breakdowns occur (e.g.,
misunderstanding, interruption), speakers use repair strategies to clarify, rephrase, or
otherwise fix the problem.

* Cooperation and Competition: Discourse often involves cooperation (e.g., turn-
taking, shared understanding) but can also be marked by competition (e.g., interrupting,
arguing). Strategies reflect this dynamic.

* Power Dynamics: The power relationship between participants impacts the
strategies used. Someone with more power might employ direct commands, while someone
with less power might use indirect requests.

Types of Communicative Strategies (examples):

* Directness vs. Indirectness: Direct strategies clearly state the speaker's intentions
(e.g., "Please close the door™). Indirect strategies imply the intention without explicitly
stating it (e.g., "It's a bit cold in here™). Cultural norms heavily influence this choice.

* Approximation Strategies: When a speaker lacks the precise vocabulary or
knowledge, they might use approximations, synonyms, or circumlocutions.

* Mitigation Strategies: These are used to soften potentially face-threatening acts
(FTAS), such as criticisms or requests. Examples include hedging ("I think...," "Maybe..."),
apologies, and politeness markers.

* Enhancement Strategies: These strategies are used to emphasize points, make them
more memorable, or increase their persuasive power. This could involve using vivid
language, repetition, or rhetorical devices.

* Topic Management Strategies: Speakers use various strategies to introduce,
maintain, shift, or conclude topics in a conversation.

* Turn-taking Strategies: The way speakers manage turns in a conversation reflects
strategic choices about controlling the flow of interaction.

Understanding communicative strategies provides valuable insight into how meaning
Is constructed and negotiated in discourse. It highlights the complex interplay between
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language, context, and social interaction.
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